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women's angle 
ON THE COVER: Peter Franklin Shook, son of Mr. and Mrs. Frank-
lin Shook, 3212 \Vest Street, was clobbered by his brother, Tommy, just 
before the shutter clicked. But five year old Pete can smile, too ... _ just 
glance below. At breakfast one day, Peter repeatedly said, "One, one, one, 
one, zero." When his mother asked him what he was doing, he explained, 
''I'm counting to zero by one's." 
Convention time will be rolling around soon, and the one we're most 
interested in is the American Home Economics Association Convention 
held in Atlantic City, New Jersey, from June 24 to 27. 
About 3,000 home economists will gather to discuss their role in 
strengthening the fundamental 
values in family life, with em-
phasis on ethical and spiritual 
values, worth of the individual 
and impact of present economics 
and social pressures on the family. 
Presiding over this 43rd meet-
ing will be Miss Florence Fall-
gatter, head of the Department of 
Education at Iowa State and 
president of AREA. The presi-
dent-elect who will take over Miss 
Fallgatter's duties is Mrs. Eliza-
beth Sweeney Herbert of McCall's 
magazine. 
Don' t miss the March issue ... 
high school issue, and final fling 
of this year's staff to boot. 
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Graduation or Marriage?? 
~HE HAD ONLY two quarters of school left when 
(} she quit to get married. Her fiance had graduated 
in June, and she came back the following fall. She had 
seen him about once a month during that term. 
"We want to be together more than anything else," 
they chanted. So they married and moved to the little 
town where he was working- not a college within 
miles where she could finish those last few months of 
school. 
Why should women who "only plan to get married 
anyway" finish college to get that degree? Usually, 
'though not always, it is marriage that takes them from 
school. Is that piece of sheepskin really so important 
that marriage should temporarily be sacrificed for it? 
As a college student you've learned the value -and 
necessity- of long range planning. Do you stop to 
think when you consider leaving school what the long 
range effects might be? Remember, you can't slump 
behind your husband's paycheck- it takes a lot of 
work to make a home. 
There are two big reasons for going on to get that 
degree. The first is academic. The curriculum is plan-
ned in sequence so that in most cases the important 
and practical courses are given the last year after 
adequate background has been laid for them. An 
over-all education is planned on a four-year basis. You 
can't expect to have a well-rounded education if you 
don't follow the plan on which it was laid. As an ex-
ample, the girl who misses the home management 
courses has missed one of the most valuable learning 
experiences of the four years at Iowa State. 
Secondly, experiences in group living and activ-
ities- all put into a busy schedule that requires time 
management- are an important part of the value of 
college. Each additional year of such experience better 
equips you to meet later problems. 
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by Floramae Gates 
Technical ]oumalism Senior 
Keep these two points in mind as we discuss the 
four general reasons why college is important for you 
as a homemaker or professional home economist. For 
easy remembrance, let's call the four points, "a P and 
three F's." 
Personal 
Personally you have more self-confidence and poise 
when you are graduated from college. It comes with 
your variety of experiences. Talk to some women who 
with hard work, but no college degree, have become 
successful in their field. Many of them, you'll find, 
are sensitive about not having a degree and are con-
tinually apologetic because they don't have one. 
Mademoiselle, in this year's college issue, puts it this 
way, "You'll gain a more profound awareness of the 
dignity and worth of human beings." The editors 
say that even in a chaotic world such as ours, it's up to 
women to develop themselves individually through 
college to become better citizens and leaders of family 
life. · 
College trains you to keep in touch with progress. In 
keeping up with the times you will remain alert per-
sonally and mentally after graduation. 
Financial 
Financially you will find a degree worthwhile. You 
know the better jobs go to college graduates. And 
when you're thinking about finances, realize what 
poor economy it is to attend school three years and 
then quit without the degree that will help you earn 
back that money. It's not only unfair to those directly 
financing your education, but to the state which also 
pays part of your bills. 
Family 
As a mother, you are the public relations director 
of your family. As such, you will be expected to keep 
up with your college-degree-husband; direct the 
church, school, home and entertainment life of family 
members; assume club responsibilities of your own; 
and either keep or help with the family budget- all 
this in addition to the physical aspects of house care. 
That takes good management. 
l .ife magazine featured an article that proved if a 
husband paid his wife for all her services- cooking, 
laundry, cleaning, child care, as well as being his best 
companion- he'd have to write a yearly check for at 
least $10,000. 
Iowa State is one of the best schools from which to 
have a degree when it comes to home and family 
(Continued on page 14) 
5 
time and motion are wasting! 
L ITTLE DID Mrs. Gilbreth of "Cheaper by the 
Dozen" probably ever think that the kitchen ef-
ficiency methods she taught her daughters would ever 
be taught over television. But it's been done on our 
own Iowa State College campus! 
The Gilbreths would not be surprised at the five 
basic changes in work technique that were suggested 
to homemakers on the WOI-TV series called, "Be 
Critical, Time and Energy are a Wastin' "-
1. Change in body position to save motion 
2. Change in tools and equipment 
3. Change in the production sequence 
4. Change in the raw material 
5. Change in the finished product 
These five points, used as the basis for improvement 
of all efficiency methods-in industry or in the kitchen 
-were set up at Purdue University. Helen Hancher 
Mills, a former instructor in the Department of Home 
Managem~nt,. and Margaret McKeegan, a graduate 
student d1rectmg home economics television, coordin-
nated the three one-half hour programs given fall 
quarter by applying these five points to several differ-
ent procedures we all do every day. 
Homemaking hints 
:rwo things that homemakers should constantly 
thmk about when they are workin~ are: Could this 
job be done with less effort? Could I make a change 
that would cut required time? Since every woman's 
work situation is different, there are few specific rules 
that can be set. Mrs. Mills, a homemaker who has 
~er own household problems, suggests that by watch-
mg someone else work out short-cuts, homemakers can 
beco.m~. 1~1o~e con~cious o~ time and energy saving 
posstbiltties m thetr own kitchen and be more critical 
of their own work methods. With that purpose, the 
television shows were planned . 
. . The first kitchen procedure they analyzed was iron-
mg clothes. The chart shows how they considered the 
five basic possible changes in work technique in rela-
tion to the ironing process: 
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Changes in work technique 
J. Body position 
2. Tools and 
equipment 
3. Production 
sequence 
4-. Raw material 
5. Finished product 
How ironing can be done more 
easily and more quickly. 
J. Work at sitting position. 
2. Arrange necessary equipment, 
clothes to be ironed and table 
for ironed garments in easy 
reach from sitting position. 
Use hoard with adjustable 
height. 
Use chair with a back . 
3. Use an entirely new method 
of ironing a shirt. This m e-
thod can be obtained at W'OI-
TV studios. 
4. Fold garment as it is being 
sprinkled so that more wrinkles 
will not be formed. 
Gradually replace some gar-
ments with those made of 
easily-ironed materials - nylon 
and seersucker. 
5. Leave towels , anklets a nd 
sometimes sheets unironed. 
by Carol Dee Legg 
Technical j ournalism junior 
All different kinds of everyday household tasks were 
considered in the next program-further proof that 
any task, thoroughly analyzed, can be "efficientized". 
Have you tried: 
l. Using both hands with a dust cloth in each to 
dust furniture? 
2. Finding ~he bes t implement to clean each piece 
of your equipment and furniture-and put it 
all in a basket, strictly for cleaning, so it will be 
handy to carry on your weekly or daily rounds? 
3. Self-polishing wax and double-acting wax 
(cleans and polishes) to absolutely eliminate 
some work steps? 
4. Setting a table by putting all the silver in the 
center, then picking up a piece with each hand 
to distribute it rather than handful by handful 
from the drawer? 
5. Clearing your dining room table with a tray 
and making two trips to the kitchen instead of 
twelve? 
It's a challenge to any homemaker to add many new 
discoveries to this list. The problem will change from 
a problem of how to conserve time and energy to the 
more pleasant one- what to do with this time and 
energy conserved. 
"The hardest part of all ," Mrs. Mills says, " is not to 
do things in less time and with less effort, but to un-
learn our old ways of doing things ." 
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New Foods Are Born In 
Betty Crocker Kitchens 
by Walter Christenson 
Technical Journalism Senior 
BETTY CROCKER, considered the most widely-known homemaking authority in the country, 
receives an average of 60,000 letters a month from 
homemakers all over the country. 
She develops new products, tests foods and recipes, 
plans television and radio shows and plans advertise-
ments in one of the largest Home Service Departments. 
To do this, it takes all 24 of her. Betty Crocker 
is a symbol representing the 24 trained home econ-
omists in the General Mills Home Service Depart-
ment at Minneapolis, Minnesota. 
The home economists are graduates of colleges 
all over the country, including Iowa State. TI1e 
three Iowa State graduates are Helen Halbert, '27, 
supervisor of Consumer Contacts; Virginia Van · os-
trand, '40, supervisor of Product Counselors; and 
Joan Kiltie, '49, who does general recipe testing. 
New recipes and methods are developed in the 
Experimental Kitchen. It was here that the new 
chiffon cake was born. The results of new recipes 
are sampled by members of the department at the 
Tasting Bar. Eye appeal of the product is considered 
almost as important as taste appeal. 
Then before a recipe is released, it is tried by 
homemakers throughout the country. The recipe 
must fit the budget and tastes of every income bracket 
as well as the larg-e family, the small family, the young 
and old. The home-testers are changed frequently 
so their attitude will not become too professional. 
Sample bags of flour from General Mills plants 
all over the country are sent to the Products Control 
Kitchen. A sample is taken from each new milling. 
A loaf of bread and a layer of cake are made from 
each sample to make sure all the flour is up to stand-
ard. Samples of the various packaged foods are 
also tested. 
H ome appliances 
Home appliances such as the General Mills iron 
and steam ironing attachments are tested in the Polka 
Dot Kitchen. It was designed to show homemakers 
that it is practical for the small home to have the 
lau nclry room and kitchen on the same floor level. 
The employees' uniforms and towels and linens 
from the dining room are laundered there. 
Complete luncheons are served in Betty Crockers' 
Early American dining room. General Mills officials 
entertain business associates in this room. Other 
guests include food editors from national magazines, 
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home economists from other food companies and 
from educational institutions. Test luncheons are 
served here so the staff may taste and criticize new 
products. 
The department has 15,000 recipes on file. Only 
one-tenth of these are actively used; the rest are out-
dated. The library contains more than 325 different 
cook books. Both the recipe file and the library 
are used in research and in answering questions sent 
in. 
Editorial department 
All printed material put out by the Home Service 
Department is checked, edited, and proofread by the 
department's editorial staff. This group also prepares 
booklets, leaflets, recipe cards, layouts for photo-
graphy and the "Betty Crocker Cook Book." The 
staff synchronizes the radio and television shows and 
(Continued on page 14) 
Virginia Van Nostrand (left) and Joan Kiltie, both Iowa 
State graduates, examine bread baked by Miss Kiltie at 
Betty Crocker testing kitchens in Minneapolis, Minnesota 
IF your 21st birthday 
is before November, 
you're lucky because 
this is the year we 
ELECT 
A 
PRESIDENT 
by Marjorie Brown 
Science Freshman 
" W ILL HE RUN, or won't he?" This is a big 
question in the mind of the general public, 
but to most of you who are really following the elec-
tion previews, here is an even more pertinent one: 
Will I vote or won't I? 
If you mentally shout YES to this query, you've 
taken the biggest step toward being a rea1 citizen. But 
a few more important details must be attended to be-
fore you walk confidently into a polling place next 
November. 
First and foremost qualification for voting is that 
you be a United States citizen at least 21 years old 
(unless your residence is in Georgia, where legal vot-
ing age is 18 years). 
Where to 11ote 
The next important step in determining voter 
eligibility is to settle the correct place of voting for 
those of you who live in Ames three-fourths of the 
year but maintain legal residence in your home town 
or state. According to voting laws now in effect, 
married students and their wives are considered resi-
dents of Ames, and they may follow Iowa voting pro-
cedures to cast their votes. On the other hand, you 
unmarried voters whose homes are outside of Ames 
may vote, in person or by absentee ballot, only m 
your home town. 
You out-of-town or out-of-state students may be 
wondering how to file the application necessary to 
get an absent voter's ballot. Most states require a 
letter to the county clerk or county auditor in your 
county before the application for an absentee ballot 
)nay be sent to you . This form generally asks your 
name, address at home, address away from home, age, 
reason for being absent on election day, home precinct 
or ward, and any other information the particular 
state thinks necessary. 
Registration, the next important step in becoming 
an elip;ible voter, may be permanent (as in Ames) or 
periodic. Under the permanent system, Ames residents 
may register any time after they become of voting age, 
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and such registration continues in effect as long as they 
live in Ames. People whose state or county maintains 
a periodic registration system, however, must re-regis-
ter at stated intervals in order to remain qualified 
voters. 
In most states which permit absentee balloting, this 
application is considered to be registration and the 
applicant is placed on the poll books. For this reason, 
time is the greatest limitation on filing preliminary 
application for an absent voter's ballot. State laws 
prescribe anywhere from one to ninety days, prior to 
the election day, during which the application must be 
filed, but if the application is also the voter's 
registration, it must conform with registration time 
limits. 
When to register 
Most states require that registration be completed 
in the spring of the election year. Since your state may 
be one whose laws require early registration, you may 
wish to check on this important time limit by a post 
card to your local county auditor or clerk. 
After you've filed a complete application with the 
county auditor or clerk in your home town, he'll send 
you, within the time prescribed by law, a special 
ballot and affidavit to be filled out and mailed back 
before or on the election day. The affidavit, which 
must be signed by a notary public, usually states that 
you have marked the ballot in the notary's presence, 
althouf!h he does not know how you voted. Here in 
Ames, free notary service for ballots is available in the 
business office of the Memorial Union. 
'X" k h mar :r t e spot 
The greatest single point of confusion in actually 
putting marks on a ballot stems from the use of some 
ballots with nominees grouped according to their 
party and some ballots on which the nominees are 
grouped according to office. In addition, some of these 
ballots have the name of each party listed separately 
so that you may vote for all candidates of that party 
at the same time. This sounds confusing, but here 
are a few simple rules to help you: 
(I) If you wan t to vote for only one party and your 
ballot has a circle for that party, mark only that circle. 
(2) If you want to vote for only one party and your 
ballot doesn't have a circle for that party, mark the 
circle in front of each nominee of that party._ 
(3) If you want to vote for candidates from more 
than one party, ignore the party circles and mark the 
circle in front of each of your candidates. 
(4) Mark only the number of persons to be elected 
if you are told to vote for more than one. 
(5) Be sure to vote on all special "yes and no" 
measures. 
Electing electors 
You may also be confused if your ballot doesn't give 
the name of any of the presidential candidates. Under 
the electoral college system of electing the president 
and vice-president, you are asked to vote for delegates 
to the electoral college (electors) and these delegates 
in turn vote for the actual candidates. A vote for the 
elector nominated by a certain party will be, in effect, 
a vote for that party's presidential candidate. 
Real voting, whether by marking x's on a regular or 
absentee ballot or by pulling levers of a voting 
machine, involves more than following strict party 
lines or picking out "a nice looking man." It's your 
share in government: use your right and use it well. 
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CAROL McCREADY, T & C graduate of last 
spring, tells us the story of her job at Carson, 
Pirie, Scott & Company in Chicago. 
"I work at the merchandising branch popularly 
called "Sales Supporting" at Carson, Pirie, Scott & 
Company. My actual position is assistant to two 
assistant buyers in one of the five coat departments 
on the Fashion Floor. 
"I am steadily learning to conquer everything from 
Public Relations to supervising cleaning of the stock 
room. Everyday all things probable and possible seem 
to occur and need prompt attention. 
"But first the particulars leading up to these strenu-
ous days I lead at Carson 's: 
"The first contact I had with the Personnel depart-
ment of the store was last February when I was inter-
viewed by their representative on campus at Iowa 
State. In April, four of us from school received in-
vitations for a week-end of further interviewing at 
Carson's expense in Chicago. vVe accepted and were 
well rewarded. 
"From all over the country came a collection of 35 
other college seniors all interested in the field of 
commerce and seeing at first hand how the business 
was operated. Besides being favorably impressed with 
various junior and senior executives we met, I appre-
ciated the time and effort of personnel in seeing that 
we had opportunity to interview buyers in depart-
ments in which we were especially interested. 
"In May I heard I was accepted and I answered that 
I would be available after Labor Day. That brings me 
up to the actual JOB. 
"The first two weeks in the store I was placed on 
the Fashion Floor selling blouses; the next two weeks 
selling sportswear next to the College Shop. I con-
sidered myself fortunate starting off where I could 
use my background in textiles and clothing and a 
natural interest in fashion. 
"For the next two weeks I did sales co-ordination 
work for the supervisor of the ready-to-wear floor. I 
emerged from this apprenticeship with a useable 
knowledge of the activities and personnel for the 
various 22 departments on the floor. Two weeks from 
my starting day at that job the buyer for the coat 
department, in which I am now more or less perman-
ently installed, interviewed me for a vacancy as detail 
girl. That's the abbreviated form for assistant to the 
assistant buyers. 
"This particular coat department includes one suit 
and two coat departments. Both the assistant buyers 
under which I work are recent college graduates. 
"Being a college graduate I came into the store 
under the classification of "flyer," which means "on 
the Junior Executive program and subject to change." 
Biweekly changes, as I had them at first, are discour-
aging because of always being in the process of learn-
ing. But it is definitely a good thing, I feel, because 
beginner's luck 
by Carol McCready 
T extiles and Clothing, '5I 
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the first pos1t1on, usually selling, won't be a dead 
end. For instance, there are 4,000 employees at Car-
son's and the competition is keen. The .Junior Execu-
tive Training program placed me on the eligible list 
for future vacancies. 
"Also I was included on weekly meetings arranged 
by the Training Department for us in which we 
heard enlightening talks and discussions by executives 
in display, advertising, fashion shows, and telephone 
shopping. Everything is designed so that both the 
"flyer" and the store will have a good idea where 
she will be most effective. The more knowledge we 
have of store operation, the better able we are to find 
our spot. 
"At regular intervals we are reviewed for salary 
increase -no small thing in an expensive city like 
Chicago! 
"I sincerely hope that I've conveyed to you the 
thrill of the "FIRST .JOB," the excitement as well 
as the uncertainties. Nothing can take its place." 
As detail girl in the coat department o[ 
Carson, Pirie, Scott & Company, Chicago, 
Carol McCready has various jobs. Right, she 
shows a customer coats, and below, she oper-
ates a tabulating machine to check on the 
day's sales. Be[ore Carol was placed in one 
of the coat departments, she was on the Jun· 
ior Executive program, a training course for 
college graduates to give them knowledge of 
Carson's and to place them in the right jobs 
Des Moines Art Center 
A Home 
For Art 
"Pegasus and Bellerophon" a bronze 
fountain group by Carl Milles, noted 
Swedish-American sculptor, stands in the 
pool at the Art Center in Des Moines 
"TO BUILD UP an atmosphere of art creation 
about the whole Art Center and to create a 
place of interest for all the population, old and 
young- through the creative power of the young - - ." 
Eliel Sarrinen thus expressed in words his aim in de-
signing the Des Moines Art Center. He defined his 
aim equally well, using no words, in the architecture 
of the building. 
This late Finnish architect, known world-wide for 
his insight into the basic nature of personality as well 
as for being a modern artist with a great choice of 
media, has completed a work that we may enjoy. 
The Des Moines Art Center, on West Grand Avenue 
near Polk Boulevard, was opened in June 1948- ful-
filling years of dreams- "a home for art, not a 
ITlUSeUill." 
Features of spaciousness, dignity, open design and 
an abundance of light characterize the studios, 
galleries and meeting rooms of the contemporarily 
designed building. The rooms connect to form two 
U's, one devoted to the art center school, the other to 
galleries where the works of Iowa artists and others are 
exhibited and permanent art collections are shown. 
These square and rectangular shaped rooms are 
large and void of furniture so as not to detract from 
the art objects. High walls in the galleries are covered 
with a natural colored monkscloth, a suitable back-
ground for the variety of pictures used against it. 
Eliel's wife, Loja, supervised the designing and weav-
ing of the draperies. 
Classrooms 
The school rooms, completely windowed on one 
side, are suitably designed and equipped for craft 
work, weaving, woodworking, picture framing and 
matting, printmaking, photography and sculpture. 
The spacious auditorium, used for public lectures, 
concerts and movies, is indirectly lighted and has a 
stage the width of the room. Three serving kitchens, a 
recreation room, several meeting rooms and offices 
10 
by Carol Dee Legg 
T echnical journalism Junior 
for the director and staff are other rooms in the art 
center. They are functionally built to fill the needs of 
art students and professionals, business men, home-
makers and hobbyists young and old. 
The center space of the gallery U is filled with a 
reflecting pool, placid but impressive. Carl Milles, the 
noted Swedish-American sculptor, designed a bronze 
fountain group that stands in the pool. "Pegasus and 
Bellerophon," the sculpture, is taken from a story in 
classic mythology. Bellerophon, is balanced on the 
winged horse, Pegasus, and together they symbolize 
aspiration and the creative imagination that guide an 
active, progressive art center. 
TOP -Spaciousness and an abuandance of light is possible 
by windows overlooking the pool in the center of the building 
BOTTOM -The Des Moines Art Center, designed by the late 
architect Eliel Sarrinen, is a home for art, not a museum 
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"ANOTHER WEEKEND, and no dates again!" 
The idea of sitting home again, with maybe a 
game of bridge thrown in, doesn't sound too appeal-
ing compared to a week-end of dancing and movie 
dates. 
"Just what's my trouble?" you say to yourself. 
If you want to analyze the situation carefully, just 
look critically in the mirror for once- a full length 
one, please! And how long has it been since you 
checked your weight and measurements carefully? Per-
haps you just shrugged off the fact that your skirts 
were a Iitle snug - or perhaps you moved the buttons 
and forgot about it! Anyway, you secretly long for a 
slim, firm silhouette, with perfectly fitting clothes, not 
to mention a radiant complexion and shining hair. 
Sound impossible? Well, the rules are few and 
simple- it's you that must make the effort, and stick 
faithfully to those rules. After all, a perfect figure that 
will wow the stagline is worth working for, isn't it? 
The hardest part 
Let's take the don'ts of your routine first. Don' t try 
to lose all your weight at first- this will only run 
down your health and you won't have the energy to 
keep up with busy college life. This goes for "fad" 
diets- the kind that guarantee a loss of 10 pounds 
in I 0 days. Sure, you'll lose weight on them, but you'll 
be dragging around a t the point of collapse! 
Don't cut breakfast - this is the most important 
meal of the day, nutritionally. 
And then the hardest don't of all- this is not eating 
between-meal snacks. There are the don'ts- not too 
impossible, are they? 
ow for the secret of success to your stagline figure. 
Here and there you 've probably picked up a bit of 
knowledge about calories and how they relate to your 
weight-losing or weight gaining. The important thing 
to remember is this - food, any kind of food, provides 
fuel, or calories, for your body. If you take in more 
calories than you use up as fuel, you'll gain weight 
and vice versa. 
Every food has a known number of calories, which 
has been scientifically figured out. For you, about 
2200 to 2400 calories per day will keep your present 
body weight. 
Here's a basic 1700 calorie diet that can be easily 
modified to fit your needs and food likes: 
breakfast 
fruit 
bacon 
egg 
bread 
butter 
milk 
coffee 
lunch 
serving 
slice 
thin slice 
.. liz pat 
. . . . . . . . . . . I glass (skim) 
. . . . . . . . . . . 1 cup (black) 
meat . . . . . . . . . . . . . . . . . . . . . sl ice 
vegetable . . . . . . . . . . . . . . . . . . . serving, cooked or sa lad 
bread I thin slice 
butter . .... . . . . . ........ . . .... .. 1/z pa t 
fruit . . . . . . . . . . . . . . . . . . . . . . I serving 
milk . . . . . . . . . . . . . . J glass (skim) 
mid-afternoon snack 
fruit . . . . . . . . . . . . . . . . . . . . . . . . . . serving 
or 
milk g'lass (skim) 
dinner 
clear soup ... . if desired 
mea t . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 serving 
vegetables . . . . . . . . . . . .. 2 servings 
bread . . . . . . . . . I thin slice 
butter ...... . . . . . ......... . .. .. . 1/z pat 
fruit . . . . . . . . . . . . . . . . . . . . . . . . . . 1 serving 
milk . . . . . . . . . . . . . . . . I glass (skim) 
coffee . . . . . . . . . . . . . . . . . . . . . . . . 1 cup (black) 
before bed 
milk . ... .... ......... . .. . .. . .. . glass 
or 
fruit not eaten in afternoon 
Note: This 1,700-calorie diet was prepared by Anna E. Boller, 
nutrition authority. It meets the National Research Council's 
recommended allowances. Average weight Joss on this diet: l ljz 
to 2 pounds a week. 
After a few weeks with diets similar to this one, 
you should begin to notice a difference in that mirror. 
Let's just see what this routine of dieting has done 
for you. (Providing you've been getting enough 
sleep and excercise.) Your figure has improved, 
your clothes fit as they should, your complexion is 
clear, and you feel much better than before. Worth 
working for? The stagline seems to think so. 
staglines say 
to a ji gure trimmed 
by the right diet 
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Patricia Binder 
T echnical j ournalism Senior 
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What's New In • • • 
Textiles and Clothing 
New synth etic fabric for men's suits has been re-
cently shown in a fashion show after having been worn 
twice in a swimming pool, used 67 days, and washed 
in a washing machine. Although the suit had not been 
pressed in all that time, it looked neat and fresh and 
wrinkle-free. Full production is expected soon in 
slacks and women's blouses. 
+ 
All the good qualities of wool are found in a new 
synthetic fiber that won't mat, won't burn and is im-
pervious to moths. It is being knitted into socks which 
feel like cashmere, and blankets which are warm, soft 
and comfortable. Even when washed in a washing 
machine, knitted goods made of this fiber won't 
shrink or become hard. 
There's a new darning kit that will save you hours 
of work. Over 100 pieces of knitted fabric in various 
forms and colors are included. With a hot iron apply 
a soft knit p iece to worn socks, skirts, or other knitted 
articles. In eight seconds the garment is neatly darned. 
CHOCOLATE 
CREAM 
COFFEE • • • 
• 
• 
• 
• 
• 
• 
• 
• 
• 
Coffee table has a base of b lack metal rods used for a magazine 
rack below a simple slab top, designed for moderns by Sol Bloom 
Child Development 
Snow suits for the youngste1-s are now made of 
nylon, a fabric that rates right along with wool for 
comfort and durability. It should rate high with 
parents because it is washable, lightweight, wind re-
sistant, water ~epellent and warm . 
•• 
•• 
Specifically blended for those 
who enjoy their coffee 
morning, noon and night . 
~ 
I 
FOR THE FINEST IN 
FLAVOR 
12 
C'Hoi&E OF 
CoNSISTENT 
CoHEE OHINKERS 
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Applied Art 
True flat white enamel, combining the soft 
decorative appearance of a flat paint with the hard-
ness and durability of enamel, is now on sale. The 
new finish dries to an exceptionally smooth, velvety 
surface on walls, with no side sheen, and is equally 
satisfactory for trim and woodwork. It also has a high 
degree of smudge resistance, and may be washed 
freely. 
Foods and Nutrition 
New forms and flavors of peanut butter are being 
tried. Flavors being tested are chocolate, maple and 
orange. One idea is to stuff peanut butter of stiff con-
sistency into casings which are linked to form large 
sausages. In this form the product is sliced, the pieces 
being eaten wi~hout spread on bread or crackers. 
Household Equipment 
A new automatic deep fat fryer can be used to deep 
fry, bake, roast or simmer. The cooking well is made 
of one piece of plate aluminum, and all of the cooking 
process can be done automatically. 
+ 
A deodorizing filter has been developed for use with 
hot-air heating units. While a filter is trapping dust 
particles, it captures odors, too. A special deodorizing 
chemical is periodically sprayed on a permanent alumi-
num filter. Dust, odor, and smoke are kept from cir-
culating about the room. 
+ 
Measuring cups that require no squinting or guess 
work have moveable bottoms. Set the lever for one of 
the desired six graduations and the bottom automatic-
ally moves up to the proper position. Made of plastic 
and steel, the cup will measure liquids or solids. 
Collection of many "Good Design" Contest winners: metal wicker 
ch airs, table with lazy susan center, Russell Wright dinnerware, 
wallpaper panel on back wall and cabinet by Charles Eames 
r .fJmfl~ /!aanti'l!f 
220-222 Fifth St. 
Plz~n~ 47 
PROFESSIONAL LAUNDRY SERVICE 
Having a Party? 
See our Pine Room 
Downstairs 
24-HOUR SERVICE 
Overland Cafe 
424 Main Street Phone 3450 
Quality in Materials 
225 Main 
when looking for 
quality in mater-
ials, stop in at 
THE 
FAIR STORE 
You will find a fine as-
sortment of 
WOOLENS 
RlAYONS 
NYLONS 
COITONS 
Also o complete line of 
sewing needs 
See the latest of styles in 
Butterick Patterns 
Phone 100 
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Lyle McNabb Welcomes You To 
THE 
.Jerrace 
CAFE 
8th AND WALNUT 
DES MOINES 
MAIN FLOOR 
SH.OPS BUILDING 
II 
1GLAMOUR 
14 
Suits 
Could be you 
Going everywhere in 
your Solmar Suit 
Altogether feminine and slim · 
in the middle, the way you 
like to look in Spring's new 
petal-peplum jacket with full-
blown sleeves and far-flung 
skirt. Pacific's V erdona pure 
wool worsted crepe. Violet, 
coral, navy, grey. Sizes 8 to 16. 
$55. 
• 'Dhird Floor 
THE ktW UTICA I 
DES MOINES 
_j 
Betty Crocker-
(Continuea from page 7) 
all advertising in magazines and newspapers. All 
recipes used in advertisements and over the air must 
be approved by the staff. 
Betty Crocker is always willing to help women 
with their cooking problems. Among those who took 
advantage of her advice last year was a young bride 
who wanted to know how to bake peanut butter cook-
ies without the peanut butter because her new hus-
band didn't like peanut butter. 
Radio and T-V 
Four women on the television staff commute be-
tween Minneapolis and New York where the Betty 
Crocker television show is produced. These women 
prepare all food used in the show. Although the 
radio and television shows are planned in Minneapo-
lis, the scripts are written by an advertising agency 
which works with the Home Service Department. 
A home economist, known as product counselor, 
is assigned to work with each of the General Mills 
products. She works in the kitchens, helps with ad-
vertis ing campaigns, works with sales promotion, 
follows through on consumer mail and helps develop 
new service ideas. She keeps in touch with every-
thing dealing with her product. 
Betty Crocker, the woman who receives credit for 
all the work outlined above, was "born" 30 years ago. 
At that time, more and more women were writing to 
General Mills for advice on cooking problems. Rather 
than have all the replies signed by different authors, 
General Mills decided to personalize the answers by 
signing them all with one woman's name. The .namc 
"Betty Crocker" was chosen. 
Graduation or Marriage? ?-
(Continued from page 5) 
management. Just think of all the advanced experi-
ence you, as a graduate in home economics, have in 
every phase of homemaking. 
Future 
Look to the future. Even if you're married you 
may work- because you have to or because you want 
to. In this day, a college degree is almost necessary in 
finding a desirable job. Also, there's nothing like that 
degree to give you a feeling of security. 
Men are much aware of the value of college de-
grees for women. Here's Bruce Barton's opinion given 
in his column in the Des Moines Register as he talks 
about his wife's college friends. 
"College gave them something more valuable than 
just the capacity to make a living. It gave them a love 
of books, the appreciation of good music, historical 
perspective, the capacity for inner contentment- for 
taking the bad with the good. 
"There sometimes is doubt in my mind as to 
whether every boy should be sent to college. But I 
am sure EVERY GIRL SHOULD BE." 
"For women, after all, are the more important sex. 
It is from mother to daughter, not from father to son, 
that the art of civilized living is handed down." 
Better try to finish college if you can - a degree is 
your key to security in the future. 
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Information 
Please 
by Darleen Bornschein 
Technical journalism Sophomore 
by Jean McGhie 
Applied A1·t Sophomo1·e 
"How to Diet Delightfully" is discussed in a diet 
recipe booklet put out by Diet-Delight Foods. This 
booklet gives helpful, encouraging hints for girls with 
problem diets. To get this free recipe book write to 
Richmond-Chase Company, Dept. WN, San Jose, 
California. 
• 
With free time these days, many women like to have 
somethin~ to occupy their hands. R efinishing Furni-
ture tells how to solve your problem. If you plan care-
fully and follow directions, many a piece of good look-
ing furniture that is now probably lying around in 
your attic or basement will find a definite place in even 
your living room. Write to Agricultural Extension 
Service for this bulletin. Cost: 3 cents . 
• 
The Family Meals is a booklet compiled to help 
everyone have more fun preparing meals- from 
college girls who take over the cooking line at 
vacation time to professional home economists. This 
article covers the seatin11; arrangement, setting the 
table and even includes the decorations. This 
pamphlet discusses "the added touch," and different 
ways to vary the service of dinner even on week 
days. This booklet may be secured from the Bulletin 
Office or Iowa State College Extension Service. Price-
1 0 cents. 
• 
There is nothing that dresses up a home-made out-
fit more than professional-looking, covered buttons 
and buckles. For instruction on how you can make 
these necessary dress trimmings, write to Dept. WN, 
William Prym, Inc., Dayville, Conn. The name of the 
booklet is Buttons and Buckles with a Thousand 
Faces . 
• 
Pecan TTeats and Sweets is a booklet full of new 
ideas for delicious cookies, cakes, salads, desserts and 
candies from pecans. Write to the R. E. Funsten 
Company, 1515 Delmar, St. Louis 3, Mo., and get 
your copy free of charge. 
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Dry 
Cleaning 
THAT: 
Removes More Spots 
Leaves Color Brighter 
Gives Better Press 
Has Less Odor 
.... .... .... 
AMES PANTORIUM 
Free Pick-up and D-elivery 
410 Douglas Avenue Phone 33 
Remember This When Ordering 
delivers whole meals or 
snacks anywhere in the 
city free for orders over 
$1.50. 
FEATURED ITEMS ARE: 
112 Chicken and French Fries with 
Salad and Hot Rolls $1.50 
Hamburgers 
French Fries 
Malts ... . 
20c 
15c 
30c 
JUNE NASH, Owner 
PHONE 3700 
402 Fifth St. 
15 
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Its Good to eat the colorful, full flav-
ored, and well-balanced food 
at Neiswanger's. 
It's Good to enjoy the homey atmos-
phere and the thoughtful 
service at Neiswanger's. 
Its Good to know you've received full 
value from your food dollar 
at 
N eiswanger' s Cafe 
121 Welch 
Campustown 
0~ STEPHENSON"'S ~ AT FAMOUS FOR FABRICS 
Conveniently located opposite campus 
2424 Lincoln way Phone 2787 -J 
YOU CAN SPECIAL ORDER ANY 
COLOR OF Bolan'! Woo/end 
FLANNEL 
all purpose fabric 
BARONETTE 
dress fabric 
GABARDINE 
suit and dress weight 
If you do not find your 
color in the new spring 
assortment choose from the 
44 shades available. 
Whipping Cream 
Coffee Cream 
Half and Half Milk 
Beverage Milk: 
I T 'S EASY to save space in that crowded refrigerator 
with whipping cream, half and half milk, coffee 
cream and ordinary beverage milk all in the same 
bottle. Fresh concentrated milk produced at the Iowa 
State College Dairy offers this space saving con-
venience. Six quarts of this milk fit into the space that 
once held only two. 
Fresh concentrated milk simplifies food buying and 
preparation. Imagine that you are serving coffee with 
cake topped with whipped cream. Just one bottle of 
concentrate will furnish milk for the cake, whipped 
cream for topping and cream for coffee. 
Concentrate differs 
Fresh concentrated milk differs from other con-
centrated milks. It is really fresh and does not have a 
cooked flavor. It tastes just like the homogenized, 
pasteurized milk you drink every day. Actually it is 
fresh whole milk with most of the water removed, but 
all minerals and nutrients remain. Vitamin D is 
added, just as it is to other milk we buy. Add water 
to the concentrate and it becomes fresh whole milk 
again. 
Professor W. S. Rosenberger of the Dairy Industry 
Department has developed the milk concentration 
process used at the Iowa State College Dairy. 
H e began working on this over a year ago at the 
suggestion of the Iowa Milk Dealers Association. 
National Dairy Research laboratories had been experi-
menting with it for several years, and fresh concen-
trated milk had been put on sale in Eastern cities. 
The Iowa State College Dairy began delivering fresh 
concentrate to farmers last July. Now about 80 quarts 
of concentrate - 240 quarts of fresh milk - are pro-
cessed each day in the college market milk laboratory. 
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All In One 
Rosenberger declares, "This new milk concentratP 
is the first milk processed and finished with a better 
flavor than the original." 
Users praise concentrate 
Homemakers who have used the milk praise its 
fresh, uncooked flavor. The reason that this milk does 
not have a cooked flavor is a very simple one. To con-
centrate the milk, water is evaporated from it in a 
vacuum pan. High temperatures are not needed for 
boiling and evaporating under reduced pressures so 
the milk is not cooked. 
Mr. and Mrs. Farmer avoid contact with undulant 
fever by using pasteurized milk. Fresh concentrated 
milk is twice pasteurized and homogenized. When the 
homemaker pours a glass of milk for Junior's after-
noon snack, she is doubly sure he is getting a safe 
product. Before the milk is p laced in the vacuum pan, 
it is homoge nized and pasteurized. Then it is reduced 
to one-third its original volume, homogenized and 
pasteurized again. 
Buying back enough pasteurized milk for their 
needs once was a problem for 350 homemakers on the 
Iowa State College rural milk route. Now the home-
maker can buy a week's supply at a time and mix it 
as she needs it. The nutrition level of her family may 
rise because it is easy for her to use this concentrated 
milk, and she will serve it often. 
Homemakers mix one quart of the concentrate with 
Try a 
Poodle 
Cut 
It's New ... 
It's Exciting .. . 
It's Different .. . 
MAX /HARRIMAN /uJ;i~-
FEBRUARY, ] 952 
by Marjorie Miller 
Experim.ental Cooke·ry Senim· 
two quarts of water to make three quarts of regular 
milk. Half-and-half milk is made by adding one part 
of water to one part of the concentrate. Poured from 
the. bottle without adding water, the concentrate is 
used as cream. It will whip to twice its original 
volume, but it is not as stable as ordinary whipped 
cream. 
Claim no magtc 
"We claim no magic as to the keeping qualities of 
fresh concentrated milk," said Rosenberger, "but we 
know it will keep three or four weeks under re-
frigeration. We suggest, however, that it be kept no 
longer than a week." Rosenberger thinks that two 
weeks safety margin is necessary since the product is 
so new that no definite standards have yet been set. 
Sparkling milk drinks which taste like ice cream 
sodas can be made from one-third glass of concentrated 
milk and two thirds glass of a carbonated beverage. 
Children love these nutritious fizz drinks which con-
tain all the nutrients found in a full glass of milk. 
Some parents use this as a way to get their children to 
drink more of the milk they need. One mother com-
mented that she couldn't afford to buy concentrated 
milk "because the kids drink so much of it with pop." 
For the economy minded homemaker the new con-
centrate saves two cents on every three quarts of milk. 
This saving will probably increase as more and more 
homemakers discover this convenient and delicious 
fresh concentrated milk. 
Get in the 
Swing -join 
the crowd 
and let-
COLLEGE CLEANERS 
Give you "insured" dry cleaning service 
excellent pressing service. 
For free pick up and delivery phone 2800 
136 WELCH 
17 
IS C 
a 
casual 
cam pus?? 
Of course ISC is a casual campus, with clothes to match-in the daytime, but after dark .... 
Visualize yourself in whispering black taffeta with a crimson velveteen _jacket-shades of a bullfighter ... . 
Sleek black patent shells for your feet and a flashy fake rose is a rose is a rose .. . 
Tailored elegance fashioned from peacock velour, banded in cerise feathers, with bronze tinged plumes .. . . 
For you and winter parties it's a remarkably-red velvet formal, or a marine blue silk shantung ... . 
Orange blouse, with black polka-dots and chartreuse roosters-an elegant cotton! 
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DES MOINES BUILDING-LOAN AND SAVINGS ASSOCIATION 
THIRTY-SIXTH ANNUAl:.. STATEMENT 
ASSETS 
Direct Reduction, First-Mortgage Real 
Estate Loans .................... . . 
Loans on 3,828 properties in Polk County. 
All our mortgage loans are amortized. This 
includes 1,012 G.I. loans, the amount of 
which is $4,777,445.62. 
F.H.A. Title 1 Loans ................. . 
Share Loans 00 00 00 00 00 00 00 00 00 00 00 00 00 
Loans on shares of investing members. 
Real Estate Contracts ............... . . 
Amounts carried on our Books on 15 homes 
sold to purchasers on monthly payments. 
Federa1 Home Loan Bank Stock ...... . 
Our membership in this bank provides 
ample resources always available for fi-
nancing homes in Des Moines. 
Furniture, Fixtures and Eqwipment ... 
Depreciated to absolute minimum. 
U. S. Government Securities ......... . 
Cash on Hand and in Banks . .. ... .... . 
Working balance providing ample funds to 
cover all approved loan applications as sub-
mitted and accepted. 
Home Office Building . . . . .. . ... .. .... . 
Less depreciation. 
TOTAL 
DECEMBER 31, 1951 
$18,001,954.29 
54,219.15 
52,117.50 
47,988.09 
325,000.00 
1.00 
346,698.49 
1,461,542.89 
276,190.77 
$20,565,712.18 
LIABILITIES 
Members' Shares 
Money paid in on shares of Association 
Stock by investing members plus dividends 
credited to their account. 
Advances From Federal Home Loan 
Bank ................... . ...... .. . . 
Incompleted Loans ................... . 
Amounts due borrowers on new building 
operations to be paid out as construction 
progresses or when finished. 
Specific Reserves ........... . ....... . . 
Set aside for definite commitments or to 
cover uncollected interest. 
General Reserves .... . ............... . 
Federal Insurance 
Reserve ................. $ 45,030.00 
Reserve for Con-
tingencies . . . . . . . . . . . . . . . 399,765.00 
Unallocated Reserve . . . . 396,141.13 
TOTAL ................... . .. . ....... . 
- 1 
$17,305,938.34 
2,153, 7 43.00 
235,028.53 
30,066.18 
840,936.13 
$20,565,712.18 
SAFETY - COURTESY - SERVICE - AVAILABILITY - ATTRACTIVE EARNINGS 
We have no preferred stockholders. 
Dividends-December 31, 1951 $235,471.50 Dividends-Since Organization $4,450,542.92 
Your Savings Account is invited. Current Dividend Rate-3'/o 
-I 
You really must see Oldmaine Trotters for best 
proof of their real value! They're hand stitched, 
flexible, have rugged, long-wearing leather soles 
that can really take it! They're the best pals your 
casuals could have . . . and the heel hugs . you 
tenderly. 
Camel 
Red 
Brown 
AAA to B 
4 to 10 
$9.95 
219 Main 
Brown 
AAAA to B 
4 to 10 
$9.95 
Phone 27-J 
I 
' 
, 
\ Why 
good cooks choose 
lard 
FOR SHORTENING 
FOR DEEP-FAT FRYING 
FOR BROWNING 
Lard gets a rave-rating from good cooks! There's nothing 
quite like the nutty flavor and flaky texture lard gives to pie 
crust, the crisp finish it puts on deep-fat fried foods. And 
when it's Morrell Pride Lard -slow kettle-rendered from 
choice pork fat-you can count on perfect results every time. 
Lard is especially high in energy value and in growth-promoting 
properties. Studies conducted by the U. S. Department of Agriculture 
prove lard to be definitely superior in digestibility, with a minimum 
of metabolic activity. It also helps overcome fatty acid deficiencies. 
-USE IT-BOOST IT! 
• 
Whether you plan to cook for just you two, or take the good nutrition 
message to hundreds of homemakers, you'll be smart to star Morrell 
Pride Lard on your list of "musts" for tastier, more nourishing foods. 
JOHN MORRELL & co. OTTUMWA, IOWA 
